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PROFESSIONAL SUMMARY 
Content and communications leader with 10+ years of experience in international development, journalism, and multimedia storytelling. Skilled at producing high-impact content across digital, broadcast, and print platforms for organizations including United States Agency for International Development (USAID), United Nations International Children's Emergency Fund (UNICEF), Cable News Network (CNN), and Bloomberg. Adept at translating complex issues in global health, development, and policy into engaging narratives that reach broad audiences. Strong record in digital content creation, cross-platform campaigns, stakeholder engagement, and vendor management. KEY SKILLS
· Content Strategy 
· Impact Measurement & Analytics
· Content Commissioning & Cross-Functional Collaboration
· Digital Storytelling
· Branding Campaigns
· Social Media Strategy (Instagram, TikTok, X, LinkedIn, YouTube)
· Multimedia Production (field reporting, video, digital campaigns)
· Cross-Platform Editorial Direction
· Live Event Production and Vendor & Budget Management
· Stakeholder Engagement & Partnerships
· Global Health & Development Communications
PROFESSIONAL EXPERIENCE
Developmental Outreach & Communications Specialist | USAID – Abuja, Nigeria
 July 2024 – July 2025
· Designed and implemented communication strategies to promote development activities in Nigeria, which increased audience engagement by over 40% in the first three months.
· Produced press releases, articles, and digital content campaigns to highlight U.S. government initiatives.
· Collaborated across advocacy, regional, and communications teams to ensure message alignment.
· Partnered with government agencies, NGOs, and media outlets to amplify reach and credibility.
· Managed editorial direction and multimedia content across print, digital, and broadcast platforms.
· Commissioned creative content and managed production vendors, budgets, and timelines.
· Conducted impact measurement and audience analytics to evaluate campaign performance.
Knowledge Management Specialist | UNICEF – Global Nutrition Program – Abuja, Nigeria
 March 2024 – December 2024
· Developed digital storytelling and knowledge-sharing tools to enhance cross-country collaboration.
· Produced multimedia content and visually compelling reports for internal and external audiences.
· Led content campaigns highlighting nutrition, maternal, and child health initiatives.
· Ensured messaging aligned with global advocacy and communications priorities.
· Collaborated with cross-functional teams, including advocacy, regional, and communications staff.
· Tracked impact metrics and engagement data to refine content strategy and improve reach.
Editor & Assistant Community Liaison | U.S. State Department, U.S. Embassy Nairobi, Kenya
 August 2021 – June 2023
· Led weekly production of the U.S. Embassy’s “Nairobi Roar” newsletter, editing contributions from diverse writers. Spearheaded the transition of publication from PDF to an interactive digital platform, increasing engagement by 50%.
· Built relationships with diplomatic, media, and business communities to amplify stories. 
· Planned and managed live events and activities for the diplomatic community, overseeing budgets, liaising with vendors, and engaging stakeholders.
Senior Editor | CNN Philippines – Current Affairs Department
 June 2019 – August 2020
· Directed editorial strategy and newsroom workflow, managing writers and producers.
· Produced and edited digital and broadcast content under tight deadlines.
· Oversaw digital and social media engagement for current affairs coverage.
Writer | Leo Burnett Group
 May 2019 – August 2021
· Produced press releases, branded journalism, and advertorials for clients such as Disney, Citibank, Heineken, Nestlé and others.
· Delivered narratives aligned with global brand strategies while adapting to diverse markets.
International News Correspondent | Bloomberg BNA – West Africa
 January 2018 – June 2018
· Reported on business, tax, and environmental issues with global implications.
· Produced front-page Bloomberg features, balancing complex reporting with accessibility.
 ADDITIONAL EXPERIENCE
· Principal & Chief Creative Officer, IIBIS/Diosa Inc. (2011–2018) – Content strategy, Campaign Strategy, Content Commissioning, Live Event Production, Impact Measurement and Rebranding Campaigns for clients, including the Maryland Governor’s Office.
· Director of Marketing & Business Development, BZT LLC (2009–2011) – Proposal writing, contract wins, strategic communications for a Veteran-Owned business. Project manager for 1.3M project.
· [bookmark: _4l3xkn3jqwnr]Writer/Editor, multiple publications: Military Living Magazine & Glimpses Publications (2000–2007).
 EDUCATION 
University of Maryland, Baltimore County (UMBC) — B.A., English (Journalism Concentration), May 2000
University of Maryland, Global Campus (UMGC) — recently accepted, exploring a M.A. in Communications
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